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FACTORS INFLUENCING THE DIFFUSION OF THE NEW 

MOBILE DEVICES (ON THE EXAMPLE OF SMARTPHONES) 

 

Dubinina M.G. 

 

 

The paper is devoted to the analysis of factors affecting the spread of smart-

phones in the countries of the world and regions of the Russian Federation, 

as well as building models of dependence of the number of smartphones per 

100 inhabitants on socio-economic indicators (income, level of development 

of telecommunications infrastructure and human capital). 
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